
exploratory research study (i.e., you want to collect some preliminary information about a
research problem), your questionnaire will usually not need to be as detailed as when you
plan on conducting a confirmatory research study (i.e., when you intend on collecting data
that will enable you to test research hypotheses). In both cases, you should carefully review
the existing research literature as well as any related instruments that have already been
used for your research objectives before deciding to construct your own questionnaire.

Principle 2. Understand your research participants. A key to effective questionnaire
construction is understanding your research participants. Remember that they, not you, are
the ones who will be filling out the questionnaire. A useful strategy when writing a ques-
tionnaire is to try to develop an empathetic understanding, or an ability to “think like” your
potential research participants. If you can effectively consider how your research partici-
pants will interpret and react to each item on your questionnaire, then it is very likely to pro-
vide useful information.
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� T A B L E  6 . 2 Principles of Questionnaire Construction

Principle 1 Make sure the questionnaire items match your research objectives.

Principle 2 Understand your research participants.

Principle 3 Use natural and familiar language.

Principle 4 Write items that are clear, precise, and relatively short.

Principle 5 Do not use “leading” or “loaded” questions.

Principle 6 Avoid double-barreled questions.

Principle 7 Avoid double negatives.

Principle 8 Determine whether an open-ended or a closed-ended question is needed.

Principle 9 Use mutually exclusive and exhaustive response categories for closed-ended
questions.

Principle 10 Consider the different types of response categories available for closed-
ended questionnaire items.

Principle 11 Use multiple items to measure abstract constructs.

Principle 12 Consider using multiple methods when measuring abstract constructs.

Principle 13 Use caution if you reverse the wording in some of the items to prevent
response sets in multi-item scales.

Principle 14 Develop a questionnaire that is easy for the participant to use.

Principle 15 Always pilot test your questionnaire. 
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