
How to Construct a Questionnaire
The most important principles of questionnaire construction are shown in Table 6.2. Take a
moment to examine this list of fourteen principles so that you will have an overview of what
is important to consider when constructing a questionnaire. We explain each of these princi-
ples in more detail.

Principle 1. Make sure the questionnaire items match your research objectives. This
cardinal principle should be obvious. You must always determine why you intend to con-
duct your research study before you can write a questionnaire. If you plan on conducting an
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� F I G U R E  6 . 1 The Rosenberg Self-Esteem Scale

Circle one response for each of the following ten items.

1. I feel that I am a person of
worth, at least on an equal
basis with others.

2. I feel that I have a number of
good qualities.

*3. All in all, I am inclined to feel
that I am a failure.

4. I am able to do things as well as
most other people.

*5. I feel I do not have much to be
proud of.

6. I take a positive attitude toward
myself.

7. On the whole, I am satisfied
with myself.

*8. I wish I could have more
respect for myself.

*9. I certainly feel useless at times.

*10. At times I think I am no good at
all.

Strongly Strongly 
Agree Agree Disagree Disagree

1 2 3 4

1 2 3 4

1 2 3 4

1 2 3 4

1 2 3 4

1 2 3 4

1 2 3 4

1 2 3 4

1 2 3 4

1 2 3 4

*Items marked with an asterisk have reversed wording. The numbers on items with reversed wording
should be reversed before summing the responses for the ten items. For example, on item 3, “strongly
agree” becomes 4, “agree” becomes 3, “disagree” becomes 2, and “strongly disagree” becomes 1.

Source: Morris Rosenberg’s “Self-Esteem Scale” from pp. 325–327 of Society and Adolescent Self-Image
© 1989 by Morris Rosenberg, Wesleyan University Press.
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